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Positive or negative?




7

10
)
(=]
N
o
L
S
<
=




Amway Global Entrepreneurship Report 2015
THE ATTITUDE IS NOT EQUALLY POSITIVE
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Amway Global Entrepreneurship Report 2015
THE CONSTANT GAP*
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Amway Global Entrepreneurship Report 2015
THEYOUNGER, THE MORE POTENTIAL*
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Amway Global Entrepreneurship Report 2015
POTENTIAL HIGHLY DIFFERS
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Amway Global Entrepreneurship Report 2015

Young respondents around the world are much more positive
towards entrepreneurship. Governments, society, businesses, and
educational institutions should embrace this opportunity to create

a positive entrepreneurial culture by reducing bureaucracy and
encouraging potential entrepreneurs to take the next step.
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Venture out: Yes or no?




Amway Global Entrepreneurship Report 2015
WHY ENTREPRENEURSHIP?*
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Amway Global Entrepreneurship Report 2015
IS THE FEAR TO FAIL AN OBSTACLE TO STARTING A BUSINESS? YES!*
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Amway Global Entrepreneurship Report 2015
LEVEL OF FEAR HIGHLY DIFFERS!
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WHAT DO THEY FEAR?*
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Amway Global Entrepreneurship Report 2015
FINANCIAL BURDENS PERCEIVED DIFFERENTLY
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Amway Global Entrepreneurship Report 2015

To unfold the full potential of entrepreneurs, Amway
encourages society and policy makers to join efforts to
encourage entrepreneurial spirit, free entrepreneurs from the
stigma of failure, increase education and encourage people to
venture out and start their own career.
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What about the society?
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ENTREPRENEURSHIP-FRIENDLINESS MAJORLY DIFFERS
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Amway Global Entrepreneurship Report 2015

Entrepreneurship-friendliness has been stagnating for years.
But entrepreneurs are a key element of economical growth and
prosperity. Discussions with key opinion leaders on this topic
need to be further intensified. Amway asks joint action of policy
decision makers, industry, and public institutions to encourage
people who are willing to work autonomously.
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How are entrepreneurs?




Amway Global Entrepreneurship Report 2015
HOW ARE ENTREPRENEURS?*
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Amway Global Entrepreneurship Report 2015
HOW DOES AGE INFLUENCE THE CHARACTERISTICS? *
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Amway Global Entrepreneurship Report 2015
HOW DOES IT WORK?
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THE AESI SCORE*
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THE DIMENSIONS*
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WHO IS THE CHAMPION?
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WHO RANKS LAST?
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THE AESI RANKING AT A GLANCE
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Amway Global Entrepreneurship Report 2015

Entrepreneurial spirit is determined by personal and
social factors. When developing measures to promote
entrepreneurship, the unique entrepreneurial spirit of
a country always has to be considered and analyzed -

it is a key to help entrepreneurship flourish.
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