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What plans does the Tourism
Section at the Slovak Ministry
of Transport, Construction and
Regional Development have for
the next four years? What plans
do you have to support Slovak
domestic tourism?

Answering such a simple ques-
tion requires mentioning a whole
range of measures being taken
in the tourism sphere. First of all,
| would emphasize that the de-
velopment of the tourism industry
is influenced by a whole range

of departments and industries,
including those dealing with the
environment, agriculture, regional
development, foreign affairs and
financial matters. Most of these
industries will be contained in the
Strategy for Tourism by the Year
2020. This document is currently
being prepared and processed in
cooperation with the representa-
tives from professional associa-
tions, self-government agencies
and the professional public. We
would like to submit the strategy
to the government during the April
2013 session.

We have concluded that the
direction of government tourism
policies must change. This should
take effect primarily in a concept-
oriented approach, with improved
coordination of subjects. Destina-
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tion management must play a key
role, along with the collection of
euro funds The Tourism Section
must focus on realistic goals and
take advantage of surrounding
countries, which offer a strong
market of approximately 110 mil-
lion people. Since one of the main
trends in tourism is the shortening
of stays combined with increasing
frequency, we need to focus on
weekend tourism and short-term
tourism. The location of a great
number of sights, including ther-
mal baths, castles, manors, moun-
tains, and cycling paths, along the
state borders is conducive to such
a model. We are also planning to
develop Slovakia as the congress
destination.

Next, it will be necessary to
channel euro funds mainly to the
non-commercial sphere, which
provides important additional
services. Examples of this include
the services that serve as the
actual purpose of a tourist’s visit,
such as wellness facilities, cycling
paths, hiking paths, and recon-
structed cultural and historical
sights. When compared to the
surrounding countries, this is what
is missing or underdeveloped

in Slovakia. On the other hand,
Slovakia currently has enough
accommodations .

Looking to the future, it seems
that bringing the level of com-
petitiveness in the Slovak tourism
industry will be facilitated by
bringing the economic conditions

in tourism up to the same level as
neighboring countries. We believe
that it is necessary to provide
more substantial support to the
development of the spa industry
in order raise the quality level. The
spa industry is one of the most
significant forms of tourism — tour-
ists at these facilities have long
stays that include both boarding
and accommodation services.
Stronger participation from the
Ministry of Health is necessary
since that department is respon-
sible for such facilities. We live in
an age of information, which has
a great influence on the tourism
industry. It is important cooperate
with newly-established local and
regional tourism organizations to
form regional tourist information
offices so that both tourists and
entrepreneurs know where to ob-
tain relevant information. We must
take advantage of all available
information technology, including
the Internet and social networks,
to augment these efforts.

Next year the Ministry is plan-
ning to introduce a new National
Strategy for Tourism by the Year
2020. What are the topics the
strategy will focus on? How do
you plan to make sure the strat-
egy is effective and relevant?

In the short-term, we need to pre-
pare and subsequently implement
the Strategy for Tourism Develop-
ment by the Year 2016 while still
looking ahead to 2020. The tour-
ism industry must become more
dynamic and competitive. We will
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cooperate with regional tourism
organizations, analyze their activ-
ity and the benefits brought in by
state subsidies. It will be neces-
sary to support all services, even
those that are not as profitable,
such as swimming pools, cycling
paths, hiking paths, because they
are very important areas of tour-
ism. There are a great number of
tasks facing us, but | am con-
vinced they will be accomplished
one by one.

How could AmCham contribute
to improving of the situation of
the Slovak tourism industry?
How can AmCham help facilitate
successful organization for
tourism in Slovakia?

We very much appreciate the
activity of the Chamber because
it brings together a great many
subjects and individuals from

all around the world with rich
experiences and even real results
in tourism. By linking the long-
standing tourism industry experi-
ence and the potential for new
tourism that our country offers,
we can form a strong base for
further development of the Slovak
tourism industry. We must take
advantage of these opportunities
and cooperate to prepare the es-
sential proposals for future steps
in tourism business.

Of course, it is not enough

only to prepare strategies and
resolutions. These must also be
implemented. Therefore, we see
opportunity for cooperation in the
follow-up stage as well, when the
conclusions and tasks are actually
being carried out. Here, further
opportunity opens, whether
through cooperation or through
help provided to self-government
institutions and newly-established
tourism organizations. In the end,
cooperation with Slovak business-
es is possible too, as is coopera-
tion with scientific and academic
institutions across the country.
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